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Making Sustainability Work.
There exists a greater distinction between local and global businesses. Local business refers to the one that often sells its products as well as services to customers in its town, city or a geographical area. One of the most appropriate examples of local business is a one-person barber shop because a barber is more likely or would only offer shaving services to persons who are within the vicinity of his or her barber shop or within that community (Ha-Brookshire, 2017). Global business, on the other hand, refers to a firm that operates its business-oriented facilities in many countries globally. An example of a global business is Coca-Cola company whose products are widely accessible in almost every country in the world.
Both businesses tend to have morally responsive sustainability efforts. Arguably, the local business is morally responsive in that it tends to offer services which are in line with the customers’ wants, needs, and culture and that it offers services that the customer in that community would purchase (Ha-Brookshire, 2017). Herein, the local business shows moral responsibility by ensuring good customer relations by being conscious of customer’s time and delivery of services on time. It also proves adherence to moral responsibility by paying taxes and showing accountability for doing what is right. 
Coca-Cola as a global company is determined to ensure sustainability in a morally responsive approach. As such, the firm’s management has ensured that corporate responsibility, as well as sustainability, is a crucial part of the company. The firm has strategic objectives to complement its sustainability efforts (Hosang, 2017). These include promoting health and wellness, minimizing environmental impact, and giving back to the global communities.  These strategic objectives are integral to the moral responsibilities of the business because it tends to ensure effective waste management in the global enjoinment (Yusuf, 2014). The firm ensures increased employee engagement and increased performance evaluation. Moreover, every bit of the firm’s activities is integral to the company mission hence ensuring increased moral responsibility.
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